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Project Establishment 2A Site Analysis
2B Phase 1 

Engagement

+ Internal Consultation

Project Vision
CRG Consultation

Key Moves

Now Early 2021 Mid 2021

Final MasterplanDraft Masterplan
Play Concept

Community Consultation

Concept Plan
Play Options

DRG 1
Councillor Workshop
CRG 2 (review and 

endorsement of ideas)
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1. Reinforce Sense of Place
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 7. Management

11. Environment (Water Story)

2. Sequence of Destinations

6. Connected

10. Environment (Landscape Experience)
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8.Views and Landmarks
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Newcastle Harbour Foreshore Precinct Landscape Master Plan  |  Principles + Attributes |  Aug 2020

The Commons

Better Connections to the CBD

Improve Cycleways to Remove 
Pedestrian Conflicts

Tug Berth Lane Becoming Park

Railway Shed as Activated 
Community Hub/Cafe

Wharf Road as a Great Waterfront 
Esplanade

Connect to Ocean and Bathers 
Way

Shortland Lawn as the Great 
Community Commons

Customs House Threshold Arrival 
and Orientation

Integrate Carparking within the 
Landscape

Reflecting Site Histories

Regional Inclusive Play Space

Enrich the Park with a Botanical 
and Ecological Overlay

World Class Promenade

Reflecting Site Histories

Inclusive Water Play

Providing Climate Resilient Shady 
Parks

Link the Promenade to Active 
Nodes

Better Harbour Engagement

Appeal to a Variety of User Groups 
and Activities

Showcase a Water Sensitive City

Opportunities
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CN Community Engagement Findings

Methodology
	· Social Pinpointing
	· Online Survey
	· Community Reference Group (CRG) engagement (ongoing)
	· Met with Guraki Committee (sub-group workshops to come)

Key Engagement Findings
	· The community wanted to see more:

Trees and shade; accessible toilets; picnic areas; improved cycle paths; more pop-up 
event and activations

	· Elements most important to the community:
Maintaining wide paths, harbour views, access to nearby restaurants/cafes, accessibility

	· Majority of qualitative comments received about the frog pond (n=309) support the area 
being drained, repurposed or removed.

	· Social pinpointing revealed:
The most frequent ‘big idea’ suggested was the request for more shrubs/native grasses 
(9%) and more spaces for play (7%) scootering / skating (7%) and showcasing 
indigenous heritage and stories (7%) were also suggested.
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Project Precincts

WHARF  ROAD PREC INCT

FORESHORE  PARK 
PREC INCT

Wharf Road Precinct

	· High level analysis undertaken.

	· Principles and key design moves identified

	· Concepts developed for key nodes inclusive of Lynches Hut and Scratchleys 

restaurant

	· Awaiting outcomes and informing direction before progressing further 

design from the following:

- The Draft Cycling and Draft Parking Plans currently on exhibition

- The Covid-19 Streets as Shared Spaces trial which include the Queens 

Wharf Bypass and 30km/hr speed change to Wharf Road

Foreshore Park Precinct
	· High level analysis undertaken.
	· Principles and key design moves identified
	· Development of Foreshore Park structure and precincts
	· Concept design of integrated playspace and adjacent precincts
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Wharf Road Precinct Opportunities

Better Connections to the CBD

Integrate Carparking 
within Landscape

World Class Promenade
Connect to Ocean 
and Bathers Way

Wharf Road as a Great 
Waterfront Esplanade

Reflect Site HistoriesImprove Cycleways to 
Remove Pedestrian Conflicts

Link the Promenade 
to Active Nodes

Better Harbour Engagement
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Foreshore Park Existing Conditions

Disconnected and 
isolated areaOriginal Shoreline is not 

strongly represented

Axis link lacking connection to 
industrial heritage between Rail 

Shed and Customs House

Indigenous Cultural 
Heritage is not 
present on site

Community Garden 
confined to back 

corner

Used as skate bowl when 
not filled with water

Hierarchy of park spaces 
is undefined/not apparent

Carpark situated in front of 
prime viewing to harbour

Playground is outdated and 
limited play opportunity

Mounds situated throughout 
Foreshore Park

Amenities block is 
outdated and impacts 
on views to harbour

Open lawn area is 
flexible for events

Low overall tree 
canopy/shaded areas
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To Station Precinct

Picnic, BBQ and Integrated 
Water and Play Precinct

The Commons 
Event Lawn 

To Newcastle East

Shortland Lawn 
Amphitheatre and 
Major Event Lawn

To Camp Shortland/
Nobbys

Foreshore Park Precincts and Connections
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Foreshore Park Initial Concept

LEGEND

Proposed landscape area

Structures/buildings

Footpaths and Hardstand

Boardwalk

Amenities

Existing and proposed tree planting 
area
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Shortland Lawn 
Amphitheatre and 
Major Event Lawn

Providing Climate 
Resilient Shady Parks

Shortland Lawn as a
Major Event Space

The Grove
Shaded Event Space

Foreshore Park Initial Concept
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A

A

The Commons 
Event Lawn 

The Grove
Shaded Event Space

Council Maintenance 
Compound

Garden edge

High tree canopy with 
breaks to facilitate 
marquees and event trucks

Railway Shed as Activated 
Community Hub Enrich the Park with a Botanical 

and Ecological Overlay

Providing Climate 
Resilient Shady Parks

Foreshore Park Initial Concept



Newcastle HFMP  |  CONCEPT  |  Feb 2021 ++

Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Newcastle’s Premier Event Space

Shortland Lawn
Amphitheatre and Major Event Lawn

The Grove
Shaded Event Space

The Commons 
Event Lawn 

4m 4m 12m 
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Maintenance Circulation

LEGEND

Small and Maintenance Vehicle Access

Small to Large Event Vehicle Access
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Regional Inclusive Play Space

Regional Inclusive 
Water Space

Cafe and Outdoor Dining

Picnic and passive 
recreational activity

Potential scooter 
and skater area

Railway Shed as Activated 
Community Hub

Foreshore Park Initial Concept
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Reflecting Site Histories

Enrich the Park with a Botanical 
and Ecological Overlay

Showcase a Water 
Sensitive City

Cultural Heritage Walk 
with thematic garden edge 
representing former shoreline

Foreshore Park Initial Concept
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Tug Berth Lane 
becoming Park

B

B

Improved Cycleways to 
Remove Pedestrian Conflicts

Foreshore Park Initial Concept
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Tug Berth Lane (Existing Condition)
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Tug Berth Lane (Proposed Condition) Section B-B
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Tug Berth Lane (Proposed Condition) Section B-B
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Foreshore Park Initial Concept
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TCL and Bosque Studio have been working closely with key partner Variety - The Children’s Charity 
to design a regional playspace within Foreshore Park that will:

	· Be a flagship, all-inclusive and integrated playspace for Newcastle;

	· Be a thriving community hub for intergenerational community building;

	· Use best practice, inclusive play design features;

	· Ensure every visitor, aged 0-100+, has the opportunity to play together;

	· Accommodate a playspace commensurate with the importance of the park and city.
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Variety Play Community Engagement Feedback

Methodology
	· Community engagement through School Visits to the following:

Wallsend Primary School, Newcastle Senior School and St Columba Primary School
	· Stakeholder engagement calls
	· Online Survey

Key Engagement Findings: 
	· Inclusion is a must
	· High physical play value (for multigenerational play and recreation)
	· What kids would love in their playspace:

Inclusive, double flying foxes; slides; swings; group equipment; trampolines, tree houses, 
green spaces, tunnels and bridges, relaxing space, and indigenous artwork

	· What kids would love in their water playspace:
Beach theme; big fountains; water maze; big ships or a boat; dolphin swing; underwater 
animals; water, water, water - buckets to dump, pumps, sprays, trickling water.

	· To be comfortable, parents need:
Bubblers inside; BBQs; tables and chairs; lots of places to sit in amongst play equipment for 
their parents and older family members; places for disability parking, buses and coaches to 
park.
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Proposed Playspace Location

Proposed Playspace
4,150m2

Existing Playspace
550m2

Stockton Active Hub
2,140m2
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Preferred Playspace Location

Connection Node

Axis

Railshed Picnic and BBQ Lawn

Inclusive Play Space
Productive & 

Community Garden

Cafe

Railway Shed
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space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Playspace Accessibility Plan

LEGEND

Railshed Picnic and 
Play Precinct

Bus Stop and Route

Light Rail Station and Route

Diasbled Parking 
(potential locations shown dashed)

Potential Bus Drop Off Location

Main Accessible Route

Secondary Access Route

WHARF RD

WHARF RD

NO
BB

YS
 R

D

SCOTT ST

BOND ST

W
AT

T 
ST

Railshed Picnic and BBQ Lawn

Inclusive Play Space
Productive and 

Community Garden
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Foreshore Park Thematics
Trade, Exchange, History, Culture and Environment
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Playspace Thematic - The Newcastle Story
Trade, Exchange, History, Culture and Environment
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Playspace Detailed Concept Plan

LEGEND

Entry

Shaded Junior Play

Water Sluice/Pump Play

Trampolines

Senior Play

Swing set

1

2

3

4

Sea Fern Maze and Splash Pad

Awabakal Canoes and Water Play

Tug Boat Flying Fox

Cultural Heritage Walk

Arbour

Northern Circuit

5

6

7

8

Boardwalk

Quiet Space

9 13

1410

11

12

1

1

5

2

3

6

7
8

9

9

10

1011

4

1

12

13

13

13
14

14

14

12

12

1

1

0m 5 25
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Circulation and Fencing

LEGEND

Entry Gate

Potential Maintenance Gate

Cultural Heritage Walk

Playground Pathways for Wayfinding
(To be further developed in next design phase)

Fencing Extent

Circuit Path min. 2.5m wide

0m 5 250m 5 25

Subtle playground 
pathways (max 1:20)
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Amenities

LEGEND

Seating

Tree Canopy

Shade Structure over Junior Play and Seating
Additional shade provided by Tree Canopy, Arbour Structure and 
sheltered components of Play Elements

0m 5 250m 5 250m 5 250m 5 25

Seating with arm 
rests and backing

Shade Canopy
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Junior Play
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Swings
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Cogs and Screws Senior Play
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Sea Fern Maze and Splash Pad
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Boats
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Flying Fox
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Incidental Play
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Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Playspace Long Section

123456781

Entry

Shaded Junior Play

Trampolines & Spinners

Cogs and Screws Senior Play

Sea Fern Maze and Splash Pad

1

2

3 Awabakal Canoes and Water Play

Tug Boats

Flying Fox

4

5

6

7

8



Newcastle HFMP  |  CONCEPT  |  Feb 2021 ++

Brand  
Elements

Coloured logo
The coloured logo is the preferred option.

The stacked logo and horizontal logo are equally strong 
and can be used interchangeably depending on the 
space available, and at the discretion of the designer.

The full colour logo (black text) should only be seen on 
white, the reverse colour logo (white text) should only  
be seen on our Newcastle Dark Blue (see colour palette) 
or black. 

Only use the icon by itself when the link to City of 
Newcastle is clear and evident. The icon can be used 
when space is limited, such as the website favicon or 
social media profile; or used as a statement piece in 
conjunction with the full logo, such as on the front of the 
business cards with the full logo version on the back. 

Stacked

Horizontal

Icon

Brand  
Guidelines

1717

Next Steps

Early 2021Now Mid 2021

STAGE 4 STAGE 5 STAGE 6
•	 Formation of a sub-group within from 

the Guraki Committee (ongoing) for 
collaboration and support for design 
ideas put forward. 

•	 CRG #2 feedback and review
•	 Community consultation on concepts 

in (mid Jan – mid Feb 2021).

Masterplanning Adoption


